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N E W
S T O R Y

EWU is evolving. Eastern Washington University is 
thinking differently about education. More innovative 
programs and new resources are being added to help 
students stay ahead in today’s changing workforce 
economy. In advancing their educational experience, 
EWU is also reshaping the Inland Northwest. 

It’s time for a new academic identity at EWU—�one 
that aligns with the strategic plan outlined for 2018-
2023. Herein lies the details of that new identity. 



T H E  N E W
T H I N K

In today’s evolving world, technological innovation can save the 
day. But it’s not just about new tools and gadgets. It’s a new way of 
thinking about old problems. Something we’re calling, The New Think.

Building the region’s first zero energy facility where Eagles collaborate 
in real-time with local business and industry experts... that’s New Think. 
Students working side-by-side with faculty to restore a lost prairie 
habitat right here on campus... that’s New Think. Collaborating across 
degree fields through experiential and impact-oriented learning to 
solve the problems of the future... that’s New Think.  

The New Think isn’t a tagline. It’s not a logo. It’s a philosophy. A 
movement. A culture. It’s something that becomes deeply ingrained. 
New ideas. New ways of doing things. That’s what makes us Eastern 
Washington University.
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MESSAGING

VOICE + TONE

The New Think doesn’t just think differently, it words 
things differently.

When we speak, it should be bold, direct, and 
concise. It’s not complicated or bookish. It doesn’t 
talk like universities usually talk. It’s simple words 
and compact sentences.
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MESSAGING

HEADLINE 
MESSAGING

GENERAL HEADLINE EXAMPLES: SPECIFIC DEPARTMENTS:
Athletics

Let’s be minimalists.

Keep it simple. One to two 
words — three if necessary. S T R I K E  U P A L W A Y S  C O M P E T E

B E A T  R I V A L S

R E D  R U N S  D E E P

I D E A  F A C T O R Y

T H I N K  S T R O N G

F O R G E  N E X T

N E X T  I S  H E R E

T H R I V E  +  P U R S U E

D I T C H  T H E  R U L E S

E X P L O R E  +  A D A P T

S E A R C H  W I T H O U T  E N D
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TYPOGRAPHY

TYPOGRAPHY

Gotham is our primary 
typeface. Gotham Bold

Gotham Book

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789



VERSION 1.3THE NEW THINK BRAND GUIDELINES

TYPOGRAPHY

TYPOGRAPHY

When using short headlines 
(one to three words), 
the type should span the 
entirety of the design area, 
so that it’s flush left and 
flush right. 

Subheads and body copy 
should always be left 
justified.

Gotham Bold  |  Uppercase  |  Wide Tracking

Gotham Bold  |  Uppercase  |  Wide Tracking

Gotham Book  |  Sentence Case  |  Tracking: 0

Large bodies of text. Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation.

H E A D L I N E

S U B H E A D
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TYPOGRAPHY

TYPOGRAPHY

For a more dynamic look, 
a headline can be treated 
with �a thin stroke on the 
outside (instead of �a fill). F O R G E

N E X T

E X P L O R E  +
A D A P T
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COLOR PALETTE

COLOR PALETTE

RED

PANTONE 186 U 
C0 M100 Y80 K5 
R184 G20 B47 
#B7142E

BLACK

PANTONE 440 U 
C70 M65 Y60 K60 
R50 G50 B50 
#313032

WHITE

C0 M0 Y0 K0 
R225 G225 B225 
#FFFFFF



VERSION 1.3

G R A P H I C
E L E M E N T S



VERSION 1.3THE NEW THINK BRAND GUIDELINES

GRAPHIC ELEMENTS

GRAPHIC ELEMENTS

Incorporate at least one of 
these graphic elements in 
every �New Think layout. 

No more than two different 
elements should be used 
in a layout. However, one 
element can be used more 
than once in �a layout.

These elements typically 
work best in the corners 
of a piece, or close to the 
edge.

They should never be larger 
than a headline or dominate 
a piece.
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GRAPHIC ELEMENTS

GRAPHIC ELEMENTS

Examples of placements.
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GRAPHIC ELEMENTS

RED GLOW

Use the glow �element to 
photography to create more 
�visual interest.

The glow should appear in 
the bottom right corner of 
the piece. 

Be sure to scale the shape 
of the glow so that is fits 
the exact dimension of the 
design area.

STRUCTURE OVER PHOTOGRAPHY
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PHOTOGRAPHY

PHOTOGRAPHY

Every New Think image 
should convey one thing: 
Innovation. 

Feel free to be creative. 
Crop in. Rotate. Flip upside-
down. Use a split screen. 

Avoid photography that 
looks staged. 

It should feel fresh, 
energetic, real. 

Avoid cliche imagery, such 
as panoramic shots of 
campus or students walking 
with backpacks.
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PHOTOGRAPHY

PHOTOGRAPHY

2/3 2/31/3

1/3

On single page, �cover page, 
or web placements, always 
use two photos �for layout.

The hero photo should 
take up 2/3 of the piece, 
while the supporting photo 
should cover 1/3.

The supporting photo (1/3) 
should be zoomed in and 
cropped tightly to create 
more dynamic. 

There should be an evident 
hard edge between photos.
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F
O
C
U
S

S T R I K E

O N E

PHOTOGRAPHY

PHOTOGRAPHY + 
TYPOGRAPHY

ONE WORD SPLIT VERTICAL

TWO WORD SPLIT

When applying type over 
photography, �use the hard 
edge between photos as �a 
guide.

One side should be filled 
text, the other should have 
a stroke applied.

Use best judgment based 
on the photo behind to 
depict which has the fill and 
which has the stroke.

Using the photo split as a 
guide, shift type vertically 
within horizontal pieces and 
horizontally within vertical 
pieces. 

U P

I N N O V AA T E
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EXAMPLES

WEB BANNERS

Ideally most banners 
are animated — with the 
exception of social media 
where there is supporting 
text below the image.

A URL is not needed for 
banners within market or 
social media.



VERSION 1.3THE NEW THINK BRAND GUIDELINES

EXAMPLES

PRINT
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YO U R S E L F

IMPORTANT DUE DATE: FEB. 1, 2023

• Fall admission priority deadline 

• EWU scholarship deadline 

• Financial aid priority deadline 
Why does the “priority deadline” matter?

When you complete your admissions 

application, FAFSA or WASFA by the priority 

application deadline, you have financial aid and 

registration priority over students who apply 

after the deadline. This is a pretty big deal if 

you are seeking grants, work study and other 

forms of financial aid.Apply early! ewu.edu/apply

DAILY CAMPUS TOURS
Discover our traditions, academics and 

resources on a tour with a student  

tour guide. In-person tours are 11 a.m. and 2 p.m., 

Monday–Friday. Weekend Tours take place on 

select Saturdays at 11 a.m. during the academic 

school year. Sign up at ewu.edu/visit.
FALL PREVIEW DAY
Find out if EWU is the right fit for you! Take 

a deep dive into admissions, financial aid and 

student life. More info at ewu.edu/visit.

ADMITTED STUDENT DAYS, 

SPRING 2023 Admitted students can connect with current 

students and faculty and get all their questions 

answered. Some presentations and tours are 

available in Spanish.For up-to-date events, check out our calendar 

at ewu.edu/visit.

S E E

E W U

AT

YO U R S E L F

@easternwashingtonuniversityewueagles

@ewueagles
ewu.edu/chat

THE CAMPAIGN FOR EASTERN

THE NEW||||||||  ||| ||||| | || | U

EXAMPLES

COLLATERAL

FORENSICS

The Forensic Science option is a popular BS degree offered by the 

Department of Chemistry, Biochemistry and Physics. Four of the required 

chemistry courses deal specifically with the application of chemistry and 

biochemistry to the forensics sciences. Additionally, as part of their major 

requirement, forensics science students complete an eight-week internship 

at a forensic science lab or contribute to scientific research at EWU on a 

forensic science topic. A partnership with the Washington State Patrol Crime 

Laboratory Division, which is adjacent to the university, provides, competitive 

paid internship opportunities for our students. All Forensic Science graduates 

are certified by the ACS.

BIOCHEMSITRY

The Biochemistry Program is another popular BS degree offered by the 

Department of Chemistry, Biochemistry and Physics. Graduates of this 

program are well rounded in all the chemistry subdisciplines. Five additional 

biochemistry courses (lecture and lab) give students a year-long emphasis 

on biochemistry, as well as extensive hands-on experience. Students seeking 

this degree can become certified by the ACS, and can tailor their educational 

experience to be a pre-med/pre-dent track.

DEGREE OPTIONS

Bachelor of Science (BS)*

• Biochemistry (pre-med track) 

• Forensic Science

• Standard 

Bachelor of Arts (BA)

• Chemistry

Bachelor of Arts Education (BAE)

• Secondary Education 

Minors
• Secondary Education 

• Environmental Chemistry

• General Science Endorsement

Nondegree Option

• Pre-pharmacy

*The department’s BS options are approved by the American Chemical Society (ACS) and 

graduates who major in these options can obtain certification by the ACS.

ADDITIONAL CONTACT INFORMATION

ACADEMIC AND ADMISSIONS ADVISOR

EWU Office of Admissions

(509) 359-2397  |  admissions@ewu.edu  |  ewu.edu/apply

SCHOLARSHIP AND FINANCIAL AID 

EWU Office of Scholarship and Financial Aid

(509) 359-2314  |  finaid@ewu.edu  | 

ewu.edu/apply/financial-aid-scholarships-office/

A recent survey determined 

that more than 90% of 

chemistry/biochemistry/

forensics graduates found 

their job to be “somewhat” or 

“very much related” to their 

major at EWU. 

Survey data also indicate that 

almost 80% of chemistry/

biochemistry/forensics 

graduates found a job within 

six months of graduation.

DEPARTMENT OF CHEMISTRY, BIOCHEMISTRY AND PHYSICS 

@EWUChemPhys 

ewu.edu/chemistry  |  chemistry@ewu.edu  |  509.359.2440 

304 Computing and Engineering Building  |  Cheney, WA 99004

64.3% |  Very Related

28.6% |  Somewhat Related

7.1% |  Unrelated

14.2% |  Before Graduation

35.7% |  Within 3 Months

28.6% |  Within 4-6 Months

21.4% |  More Than 6 Months

WHY STUDY CHEMISTRY?

Chemistry is called the “central science” because it is an important part of so 

many other fields of study, including biology, geology, biotechnology, materials 

science, environmental science, forensics and medicine.

Chemists aim to understand how nature works at the atomic and molecular 

level. Gaining such an understanding allows chemists to make key contributions 

to many critical investigations and processes: monitoring lead levels in drinking 

water, developing new drugs to fight cancer, determining the chemical make-up 

of Martian soil, making new computer components and modifying DNA to give 

plants the ability to resist pests — all are within the scope of topics studied by 

chemists.

A degree in chemistry will prepare you for graduate school or employment in 

private industry or government agencies. Chemistry also provides excellent 

preparation for a wide variety of other careers, including those in health 

professions, teaching, pharmaceutical sales and others that require a solid 

background in science.

UNDERGRADUATE STUDIES IN CHEMISTRY/BIOCHEMISTRY AT EWU

• Small classes 

• Individual attention

• Ph.D. faculty

• Modern equipment

• Brand new lab/research facilities 

• Hands-on student research incorporated into all majors

STUDENT GROUPS 

Chemistry students have a number of options available when it comes to 

membership in student groups, including the American Chemical Society 

Student Chapter, Pre-Med/Pre-Dent Society and Forensic Science Club. These 

groups provide information on future careers, opportunities for public service, 

networking and fun. 

C H E M I S T R Y  A N D 

B I O C H E M I S T R Y
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EWU.EDU/CHEM

DEPARTMENT OF CHEMISTRY, BIOCHEMISTRY AND PHYSICS 

@EWUChemPhys 

ewu.edu/chemistry  |  chemistry@ewu.edu  |  509.359.2440 

304 Computing and Engineering Building  |  Cheney, WA 99004

Workshops, guest speakers, 

presentations and events 

promote professional 

development and career skills




Applications for a variety of 

scholarships are available on  

the EWU Scholarships page

C H E M

P U R S U E
R E A L-WO R L D  E X P E R I E N C E

Employers, graduate schools and community leaders all say 
the same thing: EWU students have hands-on experience 
that makes them well prepared to tackle the demands of 
the workplace.

That’s why companies come to campus to recruit you. With 
the state’s second-largest city just minutes from campus, 
most EWU students have internships or part-time jobs that 
help them get a head start on their career.

A LU M N I  I N  AC T I O N

Many EWU graduates are succeeding in careers with well-
known companies, working in critical positions both locally 
and across the world.

U N I Q U E  TO  E W U

52%
STUDENTS WHO  

GRADUATED 
DEBT FREE

71%
ALUMNI WHO HAVE

JOBS RELATED
TO THEIR MAJOR

73%
STUDENTS WITH
PROFESSIONAL

EXPERIENCE
BEFORE THEY

GRADUATE

The Catalyst, EWU’s center 
in Spokane, is the region’s 
first zero-energy building, 
a facility where you can 
work directly with local 
business and industry 
experts. 
ewu.edu/catalyst

EWU’s Prairie Restoration project 
is restoring 100+ acres of campus 
farmland to its original prairie 
condition, creating a “living 
laboratory” where you can 
research, trail run, and improve 
the environment. 
ewu.edu/prairie

The state’s newest science 
building has high-tech labs 
and the only undergraduate 
cadaver lab. Step inside to 
gain research skills and the 
experience you’ll need in the 
job market. 
ewu.edu/isc

Watch the full interview 
with Daniel Garcia and 
other current students 
in the EWU lookbook.

ALUMNI PROFILE

DA N I E L  G A R C I A
Quincy, WA  |  Finance and Economics

     I wanted to follow in my brother’s footseps — the first 
in our family to go to college  — and come to Eastern. 
My first year, I was a part of the CAMP program. Their 
mandatory study sessions really helped me stay focused 
and pass courses to move forward.

After that, I got super involved on campus. I worked in 
both the Rec Center and Eagle Store. Being involved, 
I was able to make so many friends and, with those 
friends, come different experiences.

Eastern’s Career Center provided the opportunity to 
find the position that I currently hold at Washington 
Trust Bank. I worked with them to find career paths and 
opportunities that I was actually interested in. I now hope 
to share my education and teach financial literacy to 
underserved communities.”

ACADEMICS

4  |  ewu.edu/academics ewu.edu/academics  |  5

Department One Sheet

Admissions Recruitment Guide 
Prospectus
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EXAMPLES

OUTDOORS

V A T EV A T E

Billboards
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